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A cigarette of elegance... a filter ofparticular purity 
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This is what we work for at Parke -Dayis 
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SCOTCH WHISKY 
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rn SIGN OF GOOD TASTF.. .EVERYWHERE 


COLORFUL CUBA, TOO, ENJOYS...“THE FAVORITE OF THE WORLD.” 


Apparently there is something universally right about the special appeal of Coca-Cola to human 
tastes and thirsts. • In more than 100 countries today, the taste of Coke is so well 
liked, the good taste of Coke so well recognized, that over 58 million times each day someone, 
somewhere, enjoys Coca-Cola. • Have a Coke ... so good in taste, in such good taste. 





